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Editorial Mission:

CALABAR magazine is a bi-monthly lifestyle
publication about Brooklyn home decor, fashion,
culture and the arts. It explores people and
places of this unique borough through the lens-
es of some of its resident writers. 

The magazine features insights of award win-
ning poet Patricia Spears Jones in her column,
Cosmopolitan in Brooklyn, fashion maven
Bonnie Sandy-Sterling on Fashion in Brooklyn;
essayist and photographer Laylah Amatullah
Barrayn on Culture, Travel & Heritage with Food
Editor and Columnist, Wendy Taylor.

CALABAR serves a significant expanding mar-
ket of fashionable Brooklynites whose lifestyle
revolves around home, work and family. A cus-
tomized experience, it is a must-have resource
for a rapidly expanding diverse community. 

The magazine provides a select mix of con-
sumer articles, topical issues and unique infor-
mation for men and women in Brooklyn.

Features:

Each issue of CALABAR magazine contains
three distinct feature sections: Home Decor,
Fashion, Culture, Travel and the Arts. 

The Home Decor section showcases homes
and interiors of living places in Brooklyn.
Explores emerging trends  in home design, inte-
rior decoration, furniture and features products
made in or from the borough. 

The Fashion section covers design personali-
ties, style, trends and businesses found in and
exported from Brooklyn. 

The Culture,T ravel & Herit age section covers
sites, vacation places, escapes and holiday des-
tinations in Africa, the Caribbean, Asia and
South America. Some articles are written by
Laylah Amatullah Barrayn. 

Columns:

CALABAR magazine's columns highlight topi-
cal areas that build the identity of the maga-
zine's key audience and complement its
Brooklyn focused features.Columns are educa-
tional and opinionated.

Cosmopolit an in Brooklyn: Opinionated views
of Patricia Spear Jones

Food & Dining: An Insiders’ look at eateries in
Brooklyn and its surroundings by Wendy Taylor

HealthWatch: Holistic and traditional health
practices explored

Book Notes & Views: A Book reviews and
author profile column written by Julia D. Shaw

Working your Creative Business Enterprise :
A business tips column written by Atim Annette
Oton.

Department s:

Editorial
Letters: From our mailbag
Events in Brooklyn
Business Directory/Classified

BROOKLYN BITS:

Did you know that Brooklyn is the most
populous county in New York S tate, and
the second most densely populated coun -
ty in the United S tates? 

Or that Brooklyn maint ains a distinct
character of it s own?

Brooklyn is enriched by an almost unp ar-
alleled cultural diversity , a cutting-edge
art scene, strong neighborhoods, and
phenomenal Nineteenth Century 
architecture.

BROOKLYN FACTS:

Population Facts
- Kings (Brooklyn), N.Y ., black population
exceeds 1 million. 

- 2,465,326 people live in Kings County
(2000 census, 2003 estimate: 2,472,523) 

- 36.4% are Black or African-American 

- 53% of Brooklyn resident s are female. 

- CALABAR MAGAZINE’S KEY TARGETS



Editorial Calendar

Our editorial year begins in May when we first published
Calabar. This choice is strategic and allows us to grow the
magazine. This calendar is for 2 years: 2007 and 2008

May/June 2007 and May/June 2008: The T ravel Issue:
Escape to the world from Brooklyn:. What are Brooklynites
hottest destinations - the Caribbean Africa, Europe or the
US? This issue explores vacation spots and the types of
vacations, spas and wedding designers in Brooklyn. We
look at immigration and what changes are occurring in this
newest invasion into Brooklyn from Manhattanites to
Africans, who is coming to this city? Out: 5/15 

July/Aug 2007and July/Aug 2008: Summer and Home
Issue: From bikinis to rollerblades in Prospect Park and
Coney Island, what are the key events and places to hang
out this summer in Brooklyn? What are our fashion cues,
our health needs and what kind of homes do we open up for
the summer? This issue we celebrate Brooklyn homes and
apartments. We highlight homeowners and share secrets of
buying and selling. We showcase hot neighborhoods and
explore summer trends. This issue  cont ains the
International African Art s Festival Supplement.  Out: 7/1

Sept/Oct 2007 and Sept/Oct 2008: Business, Commerce
and Finance Issue: Whose managing your finance?
Where can you get help and what are the things to do for
your business and finance now? This issue takes a look at
your personal finance and business needs? We explore
money and its affects on your life. Whose making it in
Brooklyn and who is not? What are the problems facing
Brooklynites when it comes to money and finances? Out:
9/15

Nov/Dec 2007 and Nov/Dec 2008: The Holiday Issue:
Where do Brooklynites go for Thanksgiving? What
Brooklyn's holiday celebrations are unique? From
Hannukah, Christmas to Kwanzaa, where do you go to get
those great gifts? This issue looks at entertaining, shopping
and gifts. It features our Holiday preview and holiday cata-
log. Out: 11/15

Jan/Feb 2007 and Jan/Feb 2008: S pring Fashion
Preview and Black History Month Issue: 
What's in and what's out? In Central Brooklyn, who is and
what neighborhoods are setting the standards for Brooklyn:
Prospect Heights, Bedford Stuyvesant or Crown Heights?
Who is hip? Who is innovative and far-out remarkable? Our
best of best setting the standards creates the list by singling
out out-of-this world trend-setters. Finally, what is Black
History month doing for black people? Additionally, this
issue may be placed in other New York publication for wider
distribution. Out: 1/15 

March/April 2007 and March/April 2008:  The Design
and Style Issue: 
From Nigeria to Brooklyn, African inspired design is taking
over the industry. What are the influences, who are the
designers and where can you find their work? Brooklyn
designers from Moshood to Raif are African, and bring to

Brooklyn cultural and aesthetic influences. African aesthet-
ic? From fabric to furniture, is Africa the source of pleasure
and design inspiration? What's going on for Egypt and
South Africa in travel and food? Out: 3/15

Our Market

CALABAR magazine has a focal market in central Brooklyn
area: Black (African, African-American and Caribbean)
women, Asian, South American (Latino), the prime targetS
with and men as the secondary target. This market is made
up of individuals and households who: 

·  Seek guidance on how to spend their precious time well
·  Desire unique, quality life experience
·  Want quality consumption
·  Interested in urban fashion, home decor, the arts & culture

CALABAR 's primary target market is Brooklyn, with a con-
centration in the neighborhoods of Prospect Heights, Park
Slope, Clinton Hills, Fort Greene, Crown Heights, Lefferts
Garden, Flatbush and Bed Stuy. 

Demographics: 

CALABAR 's readers have the following demographics:
70% African American; 16% Hispanic; 10% White; 3%
Asian.  They have:

· Median Household Income: $55,789.
· 72% are Professional/ Managerial
· 76% Attended College, 65% Graduated College
· 23% hold a bachelors degree or higher

Circulation/Distribution:

CALABAR has a circulation base of 15,000 copies per
issue, a reader-per-copy figure of 3, a rate of 45,000. We
distribute copies at 200 locations in the heart of Brooklyn
neighborhoods of Prospect Heights, Crown Heights,
Lefferts Gardens, Park Slope, Flatbush, Clinton Hills, Fort
Greene, and Bedford-Styvesant. We also distribute maga-
zines at Brooklyn events such as DanceAfrica in May, The
International African Arts Festival in July, and The Harlem
Book Fair, in July, and Atlantic Antic in September. We dis-
tribute to 45,000 people on a monthly basis via a bi-weekly
newsletter.

Readers’ Profile: 

CALABAR addresses women with dynamic careers and
attractive lifestyles who live in Brooklyn. We reach women,
ages 24-54, living in Brooklyn’s top communities: Prospect
Heights, Crown Heights, Lefferts Gardens, Park Slope,
Clinton Hills, Fort Greene, and Bedford-Styvesant.  

Audience Profile:

We recognize: our readers are both women and men:

- 72% women and 22% men
- 76% married, 60% have children
- 43% own their own home
- 23% hold a bachelors degree or higher
- 64% of households took at least one vacation in 

past year



Advertising Rate Card: 

CALABAR magazine has rates targeting ad agencies, small business and non-profit organizations.  We have 3 distinct
rates: Corporate Rates, Agency Rates, Small Business Rates. CALABAR readers view its advertising as a vital source
of information. Our advertising introduces readers to a variety of products and services. It educates them on their use,
features, benefits, and critically, generate sales. 

2007 CORPORATE ADVERTISING RATES: Only 3 Advertising T ypes Available

Type 1 time   6 times Size

Full Page $3000    $2750 6.25" w  x 9.5" h
Half Page (Horiz. & Vert) $1500    $1350 6.25" w x 4.75" h or 3.075" w x 9.5" h
Quarter Page (Horiz. & Vert) $750    $600 6.25" w x 2.375" h or 3.075" w x 4.75" h

2007 AD AGENCY ADVERTISING RATES:

Type 1 time   6 times Size

Back Cover $3000    $2700 7.5" w  x 10.25" h
Inside Covers $2750    $2500 6.25" w  x 9.5" h
Inside Page $2000    $1500 6.25" w  x 9.5" h
1/2 Page (Horiz. & Vert) $1000 $750 6.25" w x 4.75" h or 3.075" w x 9.5" h
1/4 Page (Horiz. & Vert) $500    $400 6.25" w x 2.375" h or 3.075" w x 4.75" h
1/8 Page (Horizont al) $250    $200 6.25" w x 1.187" h or 3.075" w x 2.375" h

2007 SMALL BUSINESS ADVERTISING RATES:

Type 1 time   6 times Size

Full Page $1500    $1200 6.25" w  x 9.5" h
1/2 Page (Horiz. & Vert) $750 $600 6.25" w x 4.75" h or 3.075" w x 9.5" h
1/4 Page (Horiz. & Vert) $375    $300 6.25" w x 2.375" h or 3.075" w x 4.75" h
1/8 Page (Horizont al) $200    $150 6.25" w x 1.187" h or 3.075" w x 2.375" h
Strip Ad $200      $100 6.25" w x 1.187" h
Business Card Ad $100 $75 3.075" w x 2.00” h or 2.00”w x 3.00”h
Listing Card Ad $50 $35 3.075" w x 1.00” h 

Business Directory  and Classified Ads: $40 for a listing of 30 words that includes name of business, address,
telephone, fax and website. $1 per word after. Boxes are $50 based on 1” x 1” size, more sizes available.

Mechanicals : Trim Size/Bleed trim: 10" x 14".  Bleeds are 1/8" beyond trim. All Vital Bleed Material must be kept
1/2" from edge.

Materials: Digital required in .EPS or .PDF files in CMYK format. We accept most formats with a minimum of
300dpi resolution, fonts or post-processed files like EPS. Preferred format is Acrobat PDF at 300 dpi and 100%
scale with fonts and images embedded.

Colors/Art/Logos: All color in files must be CMYK values and set for process separation. Advertiser may provide
color separations. Include all graphics in .EPS or .TIF format at 300-dpi resolution. Supply all placed art.

Issue Reservation Dates:

Jan/Feb Issue Dec. 15
March/April Issue Feb 15
May/June Issue April 15
July/Aug Issue June 15
Sept/Oct Issue Aug 15
Nov/Dec Issue Feb 15

Closing Dates/Cancellations: 3 weeks before cover date. No cancellations after 2 weeks before cover date.

Printing Materials: All materials should be marked. Conversion of advertising material furnished in other than dig-
ital format will be $200 (non-commissionable). Any conversions of positives, furnished art, mechanical or reproduc-
tion proofs will be an additional charge.  Please call CALABAR to verify material submission options. 



Material S torage : All material will be stored for 6 months, and then destroyed unless advised in writing.

Insert s: All inserts should be requested and submitted for approval 2 months prior to printing. Contact CALABAR for any
special sizes and other submissions.

About CALABAR Rates and Mechanicals: Ad agencies please add your service charge and commission. Rates are
based on the advertiser providing camera-ready artwork. All non camera-ready ads are subject to an additional charge.

Materials to: CALABAR Magazine
820 Washington Avenue, Brooklyn, NY 11238

Website : www.calabarmag.com. 
Contact: Atim Annette Oton, 718-638-4288
Ad Salesperson: ______________________, 

Advertising Information:

Name of Advertiser: ___________________________________________________________

Name of  Comp any: ___________________________________________________________

Name of Cont act: First:  __________________________ LAST:_______________________

E-mail Address:: ____________________________________________

Phone /Fax: : ____________________________________________

Street Address: ___________________________________________________________
___________________________________________________________

City: ___________________________________________________________

State: _____________________  Zip Code: _____________________

Advertising Det ails: Ad Size: ___________________________________________________
Cost: ___________________________________________________
Color: Yes or No       Location/Section: _______________________

Business Directory Det ails:  Please print information or fax on separate sheet:

___________________________________________________________

___________________________________________________________

________________________________________________

Advertising Insertion Dates: __________________________  Other Media Instructions: _______________________________

Billing Date: (MUST BE PAID before edition goes to print) 

Billing Contact name and tel:   _______________________________

Billing Address and Tear sheets: __________________________________________________

___________________________________________________________

Approved by: ______________________________ (Sign) Approval 

Name: ___________________________________________________________

Advertising Det ail Instructions:
PLEASE PRINT ADVERTISING DETAILS on the back: FOR CLARITY - PRINT and or use ALL CAPS – INDICATE WHAT
NEEDS TO BE BOLD, or in LARGE or Small Caps.

NOTE: ALL ADS MUST BE PAID BEFORE RUNNING. 
ADS SHOULD BE PAID TO CALABAR IMPORTS, 
publisher of Calabar Magazine


