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Atim Annette Oton
editor/publisher

This issue celebrates one year of publishing Calabar Magazine. Time has flown
by, but it marks our return to BAM's Dance Africa where we launched. To the
writers, editors and collaborators of this publication, my heartfelt thanks for

everything and to the readers, Ibid you many good wishes for joining us in this eclec-
tic journey. The second year of the journey begins now, and we mark it seeking more
adventures. 

Overseas travel is something I wish more Americans would do.  Seeing the rest
of the world changes you for the better, I think. You do become more open, more curi-
ous and even more down to earth about our similarites and differences as people. And
based on events of the past few months, it is desperately needed. As I watched, listened
and heard all the “craziness” going on — from Don Imus, the Duke University’s
lacrosse team to the killings at Virginia Tech — I wondered, where are we going as a
culture and people? 

What kind of person thinks it is okay to put out such hate and negativity?  A lot
has been said about Imus’s words, but what is just as shocking is the statement by him
that because a segment of the black community uses those words, it  justifies his use
of those horrid sexist and racist words. Simply, it is never okay. I wonder about the lev-
els of violence and issues about race, culture and immigration that are underlined in

these three incidents. So much violence,
verbal and physical, is affecting
women. It makes me tremble to think
that we as a community continue to
struggle with our relationships as black,
Asian and white people. It is even more
revealing that women continue to
receive the brunt of the rants.

Have we not evolved since my
parents were refused service at a restau-
rant in the early 60’s because they were
black? It seems not.  I am saddened by

this; 40 years later, are we still at the same place? What we are, it seems, is a society
where we still hold prejudice, resentment and grudges as a way of life.  How can we
move forward and change the dynamic?

Quietly exploring Travel, Race, Culture and Immigration through our features and
articles, this issue begins with award-winning poet Patricia Spears Jones’s column,
Cosmopolitan in Brooklyn, taking on the current class struggles in Brooklyn, Big
Money and housing issues. Guest writer Tamara Walker showcases three of Brooklyn’s
diverse wedding designers, while style maven Bonnie Sandy Sterling and I take you on
a shopping escapade in the heart of Brooklyn. Designer Michele Washington in our
home decor feature brings her new series on unusual interiors starting with a Brooklyn
bathroom.

Food columnist Wendy Taylor gets personal with Roberto Lopez's desire for
authenticity at Chiles and Chocolate, his eatery in Park Slope. Writer and photographer
Laylah Amatullah Barrayn joins guest writer Earl S. Davis and I to explore
Brooklynites’travel destinations and vacation spots, showcasing Rio, Bahia, Barbados,
Egypt, Morocco and Ghana as the destinations of choice. Our expanded culture, trav-
el and heritage section also includes an indepth look at Jazz in Brooklyn, delightful spa
treatments and places, and instructions on how to build a Kemetic African altar and
shrine.

In local magazines, bus shelters and in your mail, American Express and the
Brooklyn Chamber of Commerce are joining forces to promote shopping locally. It’s a
major campaign to encourage you to do it in Brooklyn. In some ads, you will see our
store, Calabar Imports, featured. We are humbled and pleased by the choice of us to
represent Prospect Heights and Park Slope merchants — and, of course, glad for the
attention.  We hope you come into the store with your American Express card to shop.
Also, please come to see our new spring and summer line of home decor products from
Indonesia, Ghana, India and Kenya. It’s a bit of Asia and Africa for you. n
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Travel and solitude.  I think that is what the editor mentioned when she sent out
the topics for the next Calabar.  Or was she asking about travel as opposed to
solitude?  All I know is that lately I’ve been traveling around the east, middle

and south of these United States — part book tour; part pleasure.  It’s been interest-
ing.  There are differences between Hiltons and Hyatts.  Milwaukee has actual charm
and Chicago is gloriously chic.  Boston is much more prosperous and possibly much
more corrupt.  Both the Milwaukee Art Museum and the Institute of Contemporary
Art (ICA) in Boston are special and beautiful new buildings.  And it was great to visit
the Clinton Presidential Library, which looks kind of like a double-wide trailer, in
Little Rock. 

The past several years, New York and many other cities have been sprucing
themselves up — making way for new businesses, livelier downtowns, tourism, etc.
And since I am someone who returns to cities — San Francisco, Chicago, Boston,
Washington, DC — I can see where the money has been spent.  New parks, posher
shops, giant flower pots as protection — so much better than electrified fences.
America remains a very open place, despite the threat of terrorism or the inexplica-
ble violence that erupts every few years as happened recently in Virginia.  There
really are too many guns in too many
hands and every once in a while a
madman does his horrible deed.  

So visiting these posher, prettier,
more cosmopolitan cities  makes you
wonder, how special is New York?
One of the reasons I enjoy living in
Brooklyn is that it is not so posh.
Unlike Manhattan, it is not so all about
wealthy people.  Brooklyn residents
have a sense of work and family and
getting on with stuff and making up
and making do, a sense that is playful and just a tad vulgar.  But with all the BIG
MONEY coming, Brooklyn is losing its tough core, as middle and working people
find themselves foreclosed out or rent-priced out of the borough.  Like where are
these folks going to go?  The Poconos? 

And frankly, how is a city as large as New York going to continue to thrive?
Are rich people going to take out their garbage and police the streets and drive ambu-
lances?—of course not!  But money not only talks too much, it shuts out all other
conversation.  We have to really struggle to be heard.  That’s why I admire the
Develop Don’t Destroy people, even though Atlantic Yards is going to be built.  It
will be too large and a huge proportion of the potential tenants will not really live
there, just as the very wealthy don’t really live in Manhattan.  They are always trav-
eling between their three or four or more “homes” around the globe. 

So how does this tie in to travel?  Well, when you’re away, you see both what
is different and what is very familiar.  In these United States right now, downtowns
are being remade into livelier places for commerce, but not necessarily for commu-
nity.  New homes are too big and right now are not selling . . .  except in New York,
as the myth of the city endures.  But New York City is pricing itself out of its unique-
ness as a place for driven, creative people, even as the population swells.  And many
of these well-to-do people are coming to Brooklyn.  What I wish is that they actual-
ly get out of their cars and limos and walk the side streets in neighborhoods as dif-
ferent as Bed-Stuy and Bay Ridge; Flatbush and Sheepshead Bay.  The sights,
sounds and smells should be as exotic to newcomers as walking the 5th or the 18th
arrondissements of Paris.  Who knows?—  maybe they will then understand why
building huge high-rises in the middle of a borough as expansive as Brooklyn is a
really bad idea.  But, by then, it will be too late.n

A Little Class Struggle

Patricia Spears Jones

cosmopolitan
in brooklyn

Our Last Issue

You missed mentioning Guereje
and Harriet’s Alter Ego in your

fashion article, but Ilike the focus
on Moshood and Raif. 

- Michelle, Prospect Heights

Allison’s story inspired me. Thank
you for focusing on cancer 

and recovery. 
- Stephanie, Clinton Hills

Bogobri makes me want to go to
Nigeria. When are you organizing
a trip? Call me. I will be ready in

the summer of 2008. 
- Ben, Crown Heights

Egypt. Great pictures and article. 
I picked  up a copy at Restoration
and it inspired to travel to Africa

this summer.
- Sharon, Bronx

On our Features and Columns:

Tell Ms. Jones. Ienjoy her 
realness, nothing like the truth.
Girl, she is strong and steady. 
- Margaret, Prospect Heights

Thank you for the article on
Cesaria Evora. I am from Cape
Verde and a bit ashamed to say

that Inever knew about her. 
A good friend showed me the 

magazine and also brought over
her music for me to listen to.
Thank you again for focusing 

on Cape Verde. 
- Anonymous,Brooklyn

The magazine with Cesaria Evora
struck a cord with me. I love her
music, now I have fallen in love

with her country. 
- Jessica

fr om our mailbag
staff

letters

Patricia Spear Jones is an award winning poet, 
playwright and arts writer who lives in Bed-Stuyvesant.

Her latest poetry collection is Femme du Monde from 
Tia Chucha Press. She can be reached at 

cosmo@calabarmag.com

We love to hear what you think! 

Write us at:

Calabar Magazine, 
820 Washington Avenue,  

Brooklyn, NY 11238 or email:  
info@calabar-imports.com
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T
he Japanese are
well known for tak-
ing nice long soaks
in round wooden
tubs of heated
water. Americans
are slowly catching
on to this technique

of cleansing and healing the body.
However, the Japanese differ in a big
way from us, by taking a shower
first, then soaking in the tub.
Apparently, we are thought to be

unsophisticated: by doing the oppo-
site, we set our bodies in dirty water.

Things are slowly turning
around. Homeowners who renovate
their bathrooms now have a shower
separate from the tub, allowing you
to do just that. One homeowner who
addressed this issue when he reno-
vated his home, Tracy Collins, felt
the need to create a sanctuary for
himself. Being a lover of nice long
soaks, he decided to create a spa-
cious bathroom, which includes a

Above: Sep arate shower
Right: Double bowl washbasins for two
Photos: Michele W ashington
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Art for the Bath
Unusual Interiors

home decor

by michele washington  
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soaking tub and separate shower. 
You could easily feel like you just walked into your

favorite spa. 
Working with architect Jonathan Rushmore, Collins

decided upon a simple color scheme, while using natural
materials such as soapstone for the floors, counters, and
surfaces. Blue glass tiles surround the sides of the tub. His
fixtures throughout the bathroom are all nickel plated from
French Company. Shower doors are frosted glass with a
hint of green. Along one side of the outer wall, Tracy opted
to cut away to place double frosted glass-window doors,
which open to allow him to relax in his soaking, looking
out onto his garden . . . which may well be his next proj-
ect.

If you’re into taking nice long soaks, trying taking a
shower first before jumping into the tub. It’s a great way
to relax the body and mind before going to bed. 

Sitting in Tracy Collins's bathroom, you can easily
want to spend a day or two, relaxing in this spacious envi-
ronment.

Michele Washington is a designer who teaches at the
Fashion Institute of Technology.

Above: Soaking tub with small glass blue tiles.
photo: Michele W ashington
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Breaking with Traditions
Brooklyn Wedding Designers

by Tamara Walker

C
ertainly the most mem-
orable 24 hours in a
woman's life is her
wedding day. Each
bride-to-be makes the
event her own by

adding a piece of herself to the fes-
tivities through something special
added to the ceremony or even her

dress. Breaking with tradition is
gradually becoming a wedding tradi-
tion in itself.

Weddings today are much more
than just an expression of a couple's
love. With all that goes into the
preparation, from the flowers to the
wedding hall, to the church or the
beach, each wedding is different.

And just as each couple and ceremo-
ny is unique, so are the bridal fash-
ions that flow down the aisles. Some
brides-to-be have stepped out of the
white lace gown of norm into more
exceptional attire — donning exqui-
site African-inspired fashions or
even more non-traditional stylings
such as knit wear. Where does the

fashion

All photos on this p age and previous p age are courtesy of Nigerian Fashion and Fabrics.
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non-traditional bride find the perfect
dress? For the Brooklyn bride, you
don't even leave the borough.

In recent years, many African-
American and Caribbean brides (and
grooms) have turned to the traditions
and attire of Africa for their cere-
monies. Many have turned to such
designers as Nigerian Fabrics and
Fashions (NFF)to bring their matri-
monial dreams to life. Founded in
1990 by the Adewumi family,
Nigerian Fabrics and Fashions began
as an atelier for authentic traditional
and contemporary Nigerian inspired
fashion, with a mission to facilitate
the transfer of, and give exposure to,
African culture through fashion.

With sixteen years under the
leadership of Adewumi brothers
Jonathan (CEO), Gboyega (COO),
Emanuel (Designer/Vice-President
of Production) and Joseph (Vice-
President Business Development),
NFF is one of the largest and most

recognized African clothing compa-
nies in the United States — and
based right here in Brooklyn. 

Nigerian Fabrics & Fashions
designs and manufactures a wide
range of styles for the special event
clothing including after-five,
evening, formal and bridal wear.
True pioneers in the African clothing
market, NFF has become synony-
mous with quality, authenticity and
uniqueness. Their designs have been
frequently featured in numerous
national and international trade, cul-
tural and lifestyle magazines and
publications. Nigerian Fabrics &
Fashions was recently honored  by
the Museum of the City of New York
by having two of its bridal designs
accepted in its permanent collection.
In addition, NFF designs are worn by
many celebrities and international
personalities such as Stevie
Wonder,Wesley Snipes, Dr. Barbara
Justice,  Keith David, and the former

Prime Minister of Guyana the
Honorable Hamilton Green.

Another option for that unique
bride-to-be are the fashions of
Susannah Curtis of the famed Ande
Sew. Known for its versatile and
dynamic designs, Ande Sewhas
recently segued into the bridal arena
by making one-of-a-kind master-
pieces tailored to each bride's speci-
fications. The designers at Ande Sew
work with the bride to achieve a
unique vision and complete her
dream wedding look with a knitwear-
based distinct originals that exude
elegance and sophistication.

Inspired by the thought of
"Feminine Royalty," each gown is
very dynamic and multidimensional,
using lots of flowing layers and
splashes of metallic trims. Each
gown captivates the eye, reminiscent
of a royal garment-- insuring that
each bride will feel like a queen.
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To coin a phrase, Brazil is all of the
above, but much, much more, particu-
larly from the perspective of African
Americans who are knowledgeable and
historically astute enough to recognize
the relationship and bond between
Africans, African Brazilians and
African Americans. The one thread that
permeates this association is the line-
age of African descent and the separate
direction the institution of slavery, via
the Atlantic Slave Trade, imposed upon
these diverse groups.

Rio de Janeiro, "discovered" in
1501 by the Portuguese, once the capi-
tal of Brazil and it’s most famous city,
is a strikingly beautiful metropolis nes-
tled in the middle of a spectacular
mountain range. Five star hotels line
Atlantica Avenue and the famous
Copacabana and Ipanema beaches, and
shield the huge "favelas" (neighbor-
hoods) that accommodate most of the
African Brazilian population. These
"favelas" are often  a "city within a
city", with their own distinct sections,
cultural institutions, hospitals, church-
es, etc. Although Brazil is often pic-
tured as a "white" country, according to
leading African Brazilian organiza-

tions, African Brazilians (including
people considered mixed mulatto or
moreno) constitute 60% of the popula-
tion of Brazil. In the northeastern state
of Bahia, which we will focus on later,
the African Brazilian population is said
to be over 80%.

Rio has a multitude of attractions
that could be of interest to tourists such
as the Christ the Redeemer Statue on
Corcovado Mountain that welcomes
visitors, Sugar Loaf Mountain, accessi-
ble via cable car that provides a
panoramic view of all of Rio, the world
famous Copacabana and Ipanema
beaches, first class restaurants with
sumptuous delicacies (especially the
Churascaria, where you can eat as
much as you desire of a large selection
of meats which are continually served.)

Rio’s nightlife pulses with
excitement — with bars, discotheques
and dance halls in virtually every dis-
trict and neighborhood. An especially
popular attraction is the all day "Hippie
Market" in Ipanema every Sunday,
where loads of items can be negotiated
and bargained.  The African Brazilian
influence in Rio is strong, but sub-
merged throughout the city itself, while
abundantly obvious in the favelas sur-
rounding it.

Unlike Rio, the city of Salvador,
Bahia, about 1200 miles northeast of
Rio de Janeiro, is teeming with the
influence of African culture (mainly
Nigeria, Angola, Benin and Senegal,)
derived from the importation of peo-
ples from these areas, beginning in
1519, during the slave trade. Salvador
is the capital of the state of Bahia, but
is commonly just called "Bahia", to
describe the magnificent culture, ener-
gy and tradition that emanates from the
"heartbeat of Brazil". Bahia is more
than 80% Black, and the residents
proudly proclaim this and embrace
their African culture.   

Churches (they say there are 365
of them, one for every day of the year,)
restaurants  (serving up mouthwatering
local dishes such as Mocheca and
Fejoada); and social institutions, all
reflect the influences of Africa.
Catholicism may be the official reli-
gion, but the practice of syncretism
(integrating the Yoruba religion and
Orishas, or Gods, with the Catholic
religion and Saints) allowed the

Rio de Janeiro

Bahia

"Bahia: the air, the food, the dress, the
music, the art, the dance, the  expres-
sions, the spirituality - are all of
African origin." 

Above: Cape Coast Castle, Ghana
Left: Dancers and drummers in Bahia, Brazil
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Nigerian-based entity of Condomble to
survive and now flourish in many of
the states in Brazil, particularly the
northeastern provinces. The air, the
food, the dress, the music, the art, the
dance, the expressions, the spirituality
- are all of African origin. Interweave
this aura with the splendid weather
(75-80 degrees,) magnificent white
sandy beaches, blue green ocean,
delectable cuisine, hospitable and
friendly people who welcome you
because you are a visitor, but more
importantly, because you are one of
them.

Brazil is an adventure that all
African Americans should experience
to glimpse an African presence flour-
ishing in the Americas, as well as to
assist African Brazilians who are strug-
gling for equality —  as we were less
than half a century ago —  and  by all
accounts have not yet achieved. You
won’t regret the gesture.

Earl S. Davis, former Director of the
Institute of African American Affairs, New York
University, is the founder and president of
MindArtz Associates. travel-cultural organization,
which in conjunction with South American Tours
Inc., has been introducing travelers to Africa and
Brazil particularly, Bahia, since 1985, through the
formation of small, congenial, compatible tour
groups that seek and treasure first hand, intimate
people-people experiences.

I first arrived in Ghana en route to
Lagos, Nigeria years ago and was
struck by the similarities of progress in
the city and differences in the tempera-
ments of the people. As a place, Lagos
is like New York, fast and furious while
Accra, Ghana is a lot laid back and
relaxing. While Nigerians are called
the happiest people in the world,
Ghanaians are said to be the friendliest
people in West Africa.  

Steeped in rich culture, the place
to start a visit of Ghana is the breezy
capital of Accra that gets its winds off
the Gulf of Guinea. You will feel com-
fortable here as an English speaker and
begin to understand the concept
Akwaaba, meaning "welcome." You
will also begin to grasp the signifi-
cance of  Kente, adrinka symbols and
the Ashanti people.

Kente is an Asante ceremonial
cloth hand-woven on a horizontal trea-
dle loom, bright, narrow strips with
complex patterns, and the Adinkra
symbols are symbols derived from the
Asante tribe of Ghana, and each sym-
bol has a spiritual meaning. The
Ashanti tribe of the Akan people are
the largest tribe in Ghana and one of

the few matrilineal societies in West
Africa. Once renowned for the splen-
dour and wealth of their rulers, they are
most famous today for their craft work,
particularly their hand-carved stools
and fertility dolls.  Where do you begin
in Accra? As a traveller and like most,
I begin with a city’s cultural history -
found in its museums.

Start with the National Museum;
it is well worth a visit. Consisting of
two floors, and with a diversity of top-
ics and subjects, exhibits here include
thrones, fishing implements, stools,
wood carvings, masks, displays on
dances, the slave trade, currency, pot-
tery, youth of today and their future
within the society, leather work, war,
puberty rites, prehistory and contempo-
rary art, just to name a few. And with a
small admission fee, expect to spend
several hours here.  

The next place to go is the
National Arts Centre. Most tourists are
sent here to buy Ghanaian 'things':
wooden masks, carvings, fertility dolls,
kente cloth, beads, brass figurines. This
place is more like a craft market;
browse to see what’s there and what’s
new. But be prepared, it’s huge and
aggressive; and not the best place to get
a good deal  but like the museum - a
place to see what Ghana has to offer in
crafts.

For more local history, stop by the
Parliament House and along the coast
from Independence Square- the
Kwame Nkrumah Memorial Park, a
tasteful homage to Ghana's first
President, ousted in the mid-1960s and

spent the rest of his life in exile in
Guinea. Nkrumah’s impressive mau-
soleum sits in green gardens and
tucked away at the back of his posed
statue is a museum to his life. It's an
eye-opener with lots of photographs of
Nkrumah with some of the most
famous people of the 20th century
from Jawarharlal Nehru,  Mao Zedong,
Fidel Castro, Nikita Khrushchev, John
F Kennedy, Queen Elizabeth II, Pope
Pius XII, President Nasser of Egypt,
and countless leaders of countries.

In Accra, the Labadi Beach is
most unique in all of the West African
capital cities, as it is one of the cleanest
beaches but for another experience,
head off to Coco Beach - it is quite
large, covering at least five miles. The
Aburi Botanical Gardens, just beyond
the town of Aburi and perched on a
ridge north of Accra, provides a wel-
come getaway from the bustle of Accra
with  well maintained gardens and a
variety of exotic plant life from around
the world. Aburi also has many wild
monkeys to worry about.

For a person with African ances-
tors, Ghana, like Senegal, is the place
for profound slave history. A must  is
the Cape Coast Castle, a fort that was
one of the primary slave holding sites
in Ghana. Spend some money here and
get a guide for the history lesson and
depiction. It will bring you to tears.

Such an ironic place —  the castle
is in fantastic shape with a not-to-miss
museum where a video is shown about
the slave trade. But as you progress
deeper into the fort, one of the things

Ghana and Ashanti Calls: 
The Land of Kente beckons
you this summer
by Atim Annette Oton

Barbados Beaches call you daily .
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that stands out in my mind, through all
the dungeons and the horrible stories-is
a door called "the door of no return".
Located at the base of the central court-
yard, just beyond the female dungeons,
an enormous arched doorway encloses
two impressive black doors, and the
last stop on the guided tour - a climac-
tic moment where you watch in quiet
anticipation as the guide opens the
door to reveal the expanse of angry sea
where enslaved Africans would have
been led to awaiting ships

Return to Accra to wander around
the Kaneshie market, the second
largest market. Here, you will find
stalls and small shops selling all kinds
of artisan goods from all over Ghana as
well as African music and paintings by
local artisans. Here is one place to shop
and bargain. Remember to respond

with a-third of the price; that’s an
African trade secret. Makola Market,
the city's main market is a must see but
do not plan on buying any crafts as this
is where locals go to purchase every-
day items.  Before you leave Accra, try
the food, your taste buds will thank
you. Foods like Fufu (fo fo), the most
widely served traditional dish, consists
of pounded balls of yam, plantain, or
cassava. Soups (don’t think western —
but African) are made of groundnuts,
okra, other vegetables, and a large
amount of palm oil.

I recommend going for Panafest, a
yearly festival celebrating Ghanaian
roots and heritage with people from
other African countries as well as the
African-Americans. This year’s takes
place during the 50th anniversary of
the independence of Ghana. And with

the 200th anniversary of Emancipation
day, this summer (from July 22-
August 4) is the time to be in Ghana.
So, grab your passport and head out
today to book a flight.

Visiting Egypt is a must for obvi-
ous reasons – the ancient Pharonic cul-
ture is fascinating – the wars, myths,
magic and temples have been a staple
for the North African country for cen-
turies.  However, travelers are opting
out of meandering about the Great
Pyraminds at Giza and trekking
through the Valley of the Kings.
Tourists are now setting their sights on
the more luxury side of Egypt.

Sharm El Shekh. Never hear of it?
This city located on the southern tip of
the Sinai Peninsula has been a finely
guarded secret for many years. With
stretches of white sand beaches and
sun, locals have always vacationed at
Sharm El Sheihk, it’s almost like
Egypt’s version of the Bahamas or
Miami. But more recently, Sharm, as
it’s locally known, has been converted
to a destination for the monied and lux-
ury oriented traveler - resorts like Le
Méridien, Four Seasons, Ritz-Carlton
are among your options for lodging.
However, with  several moderately
priced hotels, The Sheraton and the
Hilton for  example, the budget travel-
er can also enjoy the warm tropics of
Sharm, too.

The Bedouin arts and culture is
another draw, many visitors take cul-
tural tours to learn about the Muzziena
of south Sinai. The filigreed silver jew-
elry and colorful wool rugs of the
Bedouin make great souvenirs. Other
things to do, besides partake in the rav-
ing night life and plentiful restaurants
is scuba diving.   The Red Sea is a pop-
ular destination for scuba diving, not to
mention that there are 250 types of
coral reefs and over 1000 species of
fish living in the waters. Not bad for
the desert. Read more about Sharm El
Sheihk and Egypt at www.egypt.travel

Belly dancing and falafel are
among the things you think you’ll find
in Morocco. Not so much in this North
African nation are you going to find
such Middle Eastern delicacies; try

Moroccan Interior , Photo by Laylah Amatullah Barryn

Beyond Cairo, there is luxu-
rious Sharm El Shekh
by Laylah Amatullah Barrayn

Mor occo – Trans-Africa
Express
by Laylah Amatullah Barrayn

-Continued on page 24
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BROOKLYN
STYLE

Almost eight years ago, Harriet’s Alter Ego occupied a collapsible tent on the New York street festival scene, 
selling one-of-a-kind pieces to forward thinking women. Today, their downtown Brooklyn boutique serves as a fashion hub 

for those who understand the fine art of style. For owners Hekima Hapa and Ngozi Odita, Harriet’s Alter Ego is the idea that fashion 
should be functional. For their faithful following, however, Harriet’s is a way of life. Although each year their line and boutique 

concept continually evolves, Harriet’s approach has remained unconventionally classic. A testament to time well spent 
and design well done. Harriet’s Alter Ego, truly a lifestyle brand where fashion imitates life.

HARRIET’S ALTER EGO
293 FLATBUSH AVENUE, BROOKLYN, NY 11217

(BTW. PROSPECT & ST. MARKS) 
718.783.2074.   WWW.HARRIETSALTEREGOONLINE.COM

PHOTOGRAPHER:  COCHRANE. MODEL: F ATIMA

In the fickle world of 
fashion, longevity is 

hard to come by. 



culture, travel & heritage

written by laylah amatullah barr yn

Inside Cultural Brooklyn
Brooklyn, Take me Away! 
Luxury Spas in Brooklyn

H
ere’s one thing you can
now scratch off your
list: traveling to
Manhattan for a luxury
spa. Brooklyn has got
you covered and then

some. From the latest exotic facial
treatments to alternatives in manicure
and pedicure procedures to a host of
global massage techniques, you can
take your pick of pampering. I high-
light just a few spas in Brooklyn to
check out.

Hibiscus Day Spa
Located in the Stuyvesant Heights sec-
tion of Bed-Stuy, Hibiscus Day spa
offers an array of traditional spa treat-
ments and classes in their movement
studio — in other words, one stop
shopping. Among their massages,
Hibiscus offers the soothing hot stone
massage known for its circulatory ben-
efits and stress reduction. Visitors can
also indulge in various yoga classes in
the movement studio. Hibiscus offers a
couples night out on Fridays, where
love birds can sip  champagne while
reveling in Swedish massage.  Hibiscus
Day Spa is located at 558 Halsey Street
at Stuyvesant Avenue, 718 573 0831,
www.hibiscusdayspa.com

Providence Day Spa
Providence has some of the best deals
for spa seekers, especially during the
bi-annual Spa Week. With flavorful
treatments like the honey-bee facial,

done with real honey enzymes and the
herbal infusion aromatherapy massage,
patrons are guaranteed to leave  feeling
renewed. Visiting Providence can also
be a great introduction to Ayurvedic
healing: the spa offers a host of holistic
treatments that reflect this ancient
Indian healing practice. Providence
Day Spa is located at 329 Atlantic
Avenue, 718-596-6774, www.provi-
dencedayspa.com

Nu Yu Day Spa 
Simply walking into Nu Yu is thera-
peutic. It’s a petit day spa with world-
class treatments for the body, mind and
soul. You can choose individual treat-
ments like facials and manicures and
waxing, but Nu Yu has combination
packages (Tranquility, Serenity and
Relaxation) that give new meaning to
the word bliss. Nu Yu Day Spa is locat-
ed at 43 Clifton Place, 718-783-2616,
www.nuyudayspa.com 

Le Chateau de Frenche Day Spa &
Private Tea Room
This Bed-Stuy day spa is ultra luxe and
hip. With specialties like the Myofacial
Release massage that deals with the
connective tissue and  Fanghi D’Alga
Guam Cellulite Treatment that attacks
cellulite, Le Chateau de Frenche is one
stop shopping for wellness and glam-
our.  Le Chateau de Frenche Day Spa is
at 441 Tompkins Avenue, 718-399-
8621, www.LeChateauDeFrenche.com 

Cynergy Spa
This boutique spa takes you on a glob-
al journey with their international
inspired treatments. With its spicy
aroma, De Islands Brown Sugar Scrub
leaves you intoxicated and your skin
soft and supple with help from botani-
cal oils and omega oils. The Heavenly
Reflexology massage is most certainly

in a class by itself. The technique
comes from ancient Egyptian medici-
nal practices  releasing energy that
causes pain. Cynergy is at 87 Fort
Greene Place, 718-403-9242,
www.cynergyspa.com

Laylah Amatullah Barrayn is the culture,
travel and heritage feature writer for Calabar
Magazine. A Brooklynite, she is both an essay -
ist and photographer whose work focusing on

international travel and jazz. She can be
reached at culture@calabarmag.com
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A n intangible asset in a business
plan is networking. It is one of
the ways to promote and grow

a business. It gives you an additional
hand or what I call a "circle of influ-
ence," thus expanding your Roledex.
Joining business associations and
organizations is a great recommenda-
tion for any business; a strategic way to
build relationships and add business
credibility.

The two organizations I belong to
— the Brooklyn Chamber of
Commerce (www.ibrooklyn.com) and
NYC and Co. (www.nycvisit.com) —
build relationships and give my busi-
ness credibility. They are a good $700

investment. I joined the chamber
because my business is local —
Brooklyn. It’s been a big help as I get
assistance and advice too. One of the
best chambers in New York City, it pro-
vides tons of workshops and events
that aid in building relationships, add
to marketing my company and provide
business information. 

The other organization, NYC and
Co., I joined for its focus on NYC
tourism and the world. NYC and Co.
has a global reach and attitude. They

represent NYC and the globe — and
that is important for my global retail
business. Their marketing and brand-
ing helps grow my business. It is a mat-
ter of association. I recall when I par-
ticipated in the American Express pro-
motion and a customer received a
brochure listing my store. She was
most impressed seeing my company
listed there. It is a small gesture, but it
helps.

Trade associations are also a great
networking resource. They hold
events, offer industry-specific educa-
tion and message boards online, and
provide an opportunity for members to
list their businesses on their website.
My advice: whatever your business is,
join the local chamber and organiza-
tions that can assist you in other ways
to grow your business through net-
working. 

To take business networking out
of the traditional box and to the next
level — the cyber world — and to
"expand your business horizons," I will
like to introduce six new words for
your daily consumption: Yahoogroups
(www.yahoogroups.com), MySpace
(myspace.com), Meetup (www.
Meetup.com) Linkedin (www.
linkedin.com), FastPitch Networking
(www.fastpitchnetworking.com) and
DirectMatches (directmatches.com). 

Many will have heard about the
first two: Yahoogroups is now "old
school." I started my virtual life here
and continue to use it to promote my
business. MySpace is "new school"
and all the rage, and I am barely using
it as I should. They are the two social

networking sites to be part of, essen-
tially for attracting some customers
and making connections. The third,
Meetup, is quietly crafting a group of
people who like face-to-face interac-
tion. I use it to meet with Black
Brooklyn Professionals, a group I run.

The last three, Linkedin, FastPitch
Networking and DirectMatches, are
more for businesses, fee-based and
really offer a different way of negotiat-
ing networking. I just started on
Linkedin and have begun to look at all
its options. I am still undecided about
paying the monthly fees. With 98 con-
tacts at FastPtich Networking, I am
more in tuned with this site, as it is
more my speed and I earn points when
I link to others. My best experience at
FastPitch has been bartering services
for items I needed to further promote
my company. 

I recently started on Linkedin and
I am still learning its realms, but I have
been able to locate other publishers and
editors to talk with. Sometimes net-
working is just about sharing. When it
comes to networking, DirectMatches is
more like an MLM business site. With
just 35 contacts in a week, I joined the
site to look for expanding a portion of
my business globally and locally.
Whatever your options and ways to
build your business, online networking
is another choice. Find me online at
any of these sites by locating me via
keywords — Calabar Imports and
Calabar Magazine. Let’s network
today and just link to me while you are
at it. 

Networking by Association and Online

Atim Annette Oton
editor/publisher

working your
creative enterprise
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Business Plan Writing! Business Coaching!
Are you an emer ging entr epr eneur seeking a r oadmap to success? 

Want ideas fr om a successful cr eative entr epr eneur? 
Need help starting, str engthening, or expanding your small business? 

Look no further.  I can help you:
- figur e out how to make your ideas into r eality 

-work out thor ny issues, from raising capital to branding & marketing strategies
- explor e the risks and benefits of expanding your business 

- cultivate and hone strategies to gr ow your business
- work on online and Inter net marketing

For more details:  atimoton@yahoo.com

Julia D. Shaw
(917) 501-6780

warmspirit2594@aol.com
Consult ant ID: 2594

Atim Annette Oton is the editor/publisher of Calabar
Magazine. A South Slope resident, she is a co-owner of

Calabar Imports, a retail shop in Prospect Heights and a
business coach/consultant to creative design businesses.

She can be reached at editor@calabarmag.com
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